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RAN-2508000605020005
T. Y. B. Com. (NCF-NEP) (Sem. - V) Examination October - 2025

Major - Marketing - New (Paper - V)

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1)  D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
  Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â. 1.  “uQ¡“p âñp¡“p V|„$L$dp„ S>hpb Ap‘p¡. (L$p¡B‘Z ‘p„Q) (10)
 1. h¥qv$L$ dpL£$qV„$N“u ìep¿ep Ap‘p¡.
 2. kpfp dpL£$qV„$N qfkQ®“u b¡ rhi¡jspAp¡ S>Zphp¡.
 3. A¡¼kàgp¡f¡V$fu qfkQ® qX$TpB“ iy„ R>¡?
 4. X¡$V$p k„N°ldp„ b¡ “¥rsL$ dyØpAp¡ S>Zphp¡.
 5. lpB‘p¡r’kuk V¡$[õV„$N iy„ R>¡?
 6. dpL£$qV„$N Ap¡qX$V$“u ìep¿ep Ap‘p¡.
 7. k¡L$ÞX$fu X¡$V$p“p b¡ Dv$plfZ Ap‘p¡.

â. 2. A. dpL£$qV„$N qfkQ®“u c|rdL$p A“¡ l¡sy kdÅhp¡. (07)
 b. dpL£$qV„$N qfkQ®“u âq¾$ep kdÅhp¡. (07)

A’hp
â. 2.  dpL£$qV„$N qfkQ®“y„ ìep‘ A“¡ dlÐh kdÅhp¡. (14)

â. 3.  âp¡b¡rbrgV$u A“¡ “p¡“-âp¡b¡rbrgV$u k¡ç‘tgN ‘Ý^rsAp¡ kdÅhp¡. (14)
A’hp

â. 3. A. X¡$V$p k„N°l“u ‘Ý^rs sfuL¡$ ap¡L$k N°y‘ QQp® kdÅhp¡. (07)
 b. dpL£$qV„$N k„ip¡^“dp„ h¥qv$L$ dpL£$qV„$N“p¡ âcph. (07)

â. 4.  V|„$L$“p¢^ gMp¡ (L$p¡B‘Z b¡) (12)
 1. qfkQ® qX$TpB““p gnZp¡
 2. dpL£$qV„$N àgpt“N“p ‘Ngp„
 3. qX$[õ¾$[àV$h qfkQ® qX$TpB““p apev$p A“¡ dep®v$pAp¡ QQp®hp¡
 4. õV²¡$V¡$rS>L$ A“¡ Ap¡‘f¡i“g L„$V²$p¡g

ENGLISH VERSION

Q. 1.  Write short answer to the following questions (Any Five)  (10)
	 1.	 Define	Vedic	marketing.
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	 2.	 State	two	characteristics	of	good	marketing	research.
	 3.	 What	is	exploratory	research	design?
 4. Mention any two ethical issues in data collection.
	 5.	 What	is	meant	by	hypothesis	testing?
	 6.	 Define	Marketing	Audit.
	 7.	 Give	any	two	examples	of	secondary	data	sources.

Q. 2. a.	 Explain	the	role	andobjectives	of	marketing	research.		 (07)
 b.	 Describe	the	process	of	marketing	research.		 (07)

OR
Q. 2.	 	 Write	a	detailed	note	on	scope	and	importance	of	marketing	research.		 (14)

Q. 3.	 	 Write	a	detailed	note	on	probability	and	non-probability	sampling	methods.		 (14)
OR

Q. 3. a.	 Explain	focus	group	discussion	as	a	method	of	data	collection.		 (07)
 b.	 Impact	of	Vedic	marketing	in	marketing	research.		 (07)

Q. 4.  Short Notes (Any Two)  (12)
	 1.	 Characteristics	of	Research	Design
	 2.	 Steps	in	Marketing	Planning
	 3.	 Advantages	and	limitations	of	descriptive	research	design
	 4.	 Strategic	and	Operational	Control


